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Few games are quite as woven into British culture as bingo.

It has survived working men’s clubs, seaside holidays, enormous purpose-built bingo halls,
smoking bans, the arrival of online gambling and several generations who were supposedly going
to abandon it altogether.

Instead, bingo has simply changed shape.

For decades, the traditional image was familiar: rows of players sitting beneath fluorescent lights,
dabbers in hand, waiting for a caller to shout the next number. For many people, particularly older
generations, bingo halls were not simply gambling venues. They were social clubs, places to meet
friends, have ameal, enjoy adrink and spend afew hours surrounded by familiar faces.

That social element still matters enormously.

Speaking at the Bingo Association AGM in May 2026, Gambling Commission acting chief
executive Sarah Gardner said that “the social nature of bingo is clearly identified as being a
significant draw” for people choosing to play in person.

That perhaps explains why bingo has proved considerably more resilient than many people
expected.

Bingo is still big business in Britain
Bingo may feel like atraditional pastime, but the numbers involved are anything but quaint.

Gambling Commission figures show that land-based bingo generated £650.4 million in gross
gambling yield during the 2024/25 financial year. Of that, £226.4 million came directly from bingo
games, while gaming machines inside bingo premises accounted for another £424 million.

That second figureis particularly revealing. Modern bingo culture is no longer solely about waiting
for someone to call number 47. Slots and other machine games have become a substantial part of
the entertainment offered alongside bingo.

The wider remote casino, betting and bingo sector generated £7.8 billion in GGY during the same
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period, demonstrating just how heavily British gambling has moved towards phones, tablets and
computers.

From community halls to a proper night out
The modern bingo hall can feel surprisingly different from its reputation.

Operators such as Mecca Bingo, Buzz Bingo and Club 3000 increasingly treat bingo as an
entertainment experience rather than simply a sequence of games.

Modern venues can include bars, restaurants, electronic bingo terminals, enormous digital screens,
slot areas and themed entertainment. Some have gone considerably further, combining bingo with
DJs, comedy and party-style events.

It has helped attract people who might once have considered bingo something their grandparents
did.

That does not mean the older culture has disappeared. Regular players still have favourite seats,
favourite sessions and people they expect to see every week. What has changed is the amount of
entertainment surrounding the bingo itself.

Then the internet changed everything
Online bingo created an entirely different version of the game.

The basic principle remained wonderfully uncomplicated. Players bought tickets, numbers were
drawn automatically and prizes were awarded when patterns were compl eted.

But the internet removed almost everything el se traditionally associated with a bingo hall.

There was no journey into town, no queue for a cup of tea and no danger of missing a number
because somebody beside you had decided to explain their entire family history.

Players could join games from home at almost any hour.

Mobile phones pushed that shift even further. What once required a dedicated night out could
suddenly be played from the sofa.

Gambling Commission research covering September 2025 to January 2026 found that 37% of
adults surveyed had participated in some form of online gambling during the previous four weeks.
Even when people who only bought lottery draw tickets were excluded, the figure remained 15%.

Online bingo isn’t only bingo anymore

One of the biggest changes has been the enormous overlap between bingo players and other casual
gambling games.

Visit a magjor online bingo site today and the bingo rooms will usually sit alongside hundreds of
dots, instant-win games and increasingly popular hybrid formats.

Thisiswhere games such as Fluffy Favourites have become part of modern bingo culture.
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Developed by Eyecon, Fluffy Favouritesis a brightly coloured slot built around stuffed animals
and the theme of afairground claw machine. Eyecon itself describesit asits “most popular online
slot game”, while both Mecca Bingo and Buzz Bingo currently offer versions of the game to their
customers.

The original game uses five reels and 25 paylines, with pink elephants, pandas, hippos, giraffes and
other cuddly toys appearing as symbols.

It sounds remarkably wholesome for something capable of taking your money.

Its popularity has been strong enough to create numerous spin-offs, including Fluffy Favourites
Jackpot and, more interestingly, Fluffy Favourites Bingo.

Mecca currently offers a 90-ball Fluffy Favourites Bingo room, with tickets starting from 1p, while
Buzz describes its own version as bringing the characters and bonus-style features of the slot series
into traditional bingo.

That crossover tells you quite alot about where British online bingo has gone.
Players are no longer necessarily divided neatly into “bingo players’ and “dlot players’. The same

customer might spend half an hour in a 90-ball bingo room, play a few spins on Fluffy
Favourites and then move into another game entirely.

Why bingo players also enjoy slots
Thereis an obvious overlap in the appeal .

Neither bingo nor accessible slot games requires players to memorise complicated strategies. Both
provide frequent small moments of anticipation, colourful themes and the possibility of a larger
prize arriving unexpectedly.

Online bingo operators have leaned heavily into that similarity.

The aesthetic matters too. Games aimed at bingo audiences often avoid the darker casino imagery
traditionally associated with roulette and blackjack. Instead, there are fluffy animals, television
themes, bright colours, familiar characters and light-hearted sound effects.

It makes the experience feel much closer to casual entertainment than walking into Monte Carlo
wearing adinner jacket.

Fluffy Favourites is probably one of the clearest examples because its fairground aesthetic feels
amost deliberately designed for the same audience attracted to sociable, colourful bingo rooms.

Other popular categories around bingo sites include jackpot slots, traditional fruit-machine games
and games combining different formats.

One of the biggest examples of that crossover is Slingo, which mixes elements of slots and bingo.
Numbers are marked on a bingo-style grid as symbols are generated through slot-style spins.

Purists may regard this as bingo having an identity crisis. Players appear rather less concerned.
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Online bingo recreated the social side

The strange thing about online bingo is that it initially appeared to remove the very feature that
made bingo culturally distinctive: other people.

Operators quickly realised this was a problem.

Chat rooms therefore became one of the defining features of British online bingo. Players can talk
during games, congratulate winners, joke with chat hosts and gradually recognise regular
usernames.

The atmosphere is obvioudly different from sitting beside somebody in a physical hall, but the
underlying ideais remarkably similar.

Bingo has never been purely about probability. It is communal gambling.

That distinguishes it from many online casino games, where a player might interact with nobody at
all.

Online bingo sites therefore use chat hosts, promotions, community games and themed rooms to
reproduce some of the personality that once came naturally from filling a hall with hundreds of
people.

British bingo has its own language
Part of bingo’s cultural appeal comes from the strange vocabulary surrounding it.

Traditional British bingo calling produced expressions such as “Kelly’s eye” for number one, “two
little ducks” for 22 and the famous “two fat ladies’ for 88.

Some calls date back generations, while others have been changed or quietly retired as operators
modernise.

Large commercia halls often favour straightforward number calling because games move quickly
and many customers now play electronically.

Y et the expressions remain part of British popular culture even among people who have never
bought a bingo ticket.

Say “two little ducks’ to most Britons and there is a reasonable chance somebody will reply “22".
Try it inan unrelated conversation abroad and you may receive arather different response.

A very British game that keeps reinventing itself

Bingo' s survival is partly down to its ability to absorb almost everything thrown at it.

Paper cards became electronic terminals. Bingo halls became entertainment venues. The game
moved online. Chat rooms recreated some of the lost social interaction. Slots became part of bingo
sites, and then popular slots such as Fluffy Favourites became bingo games themselves.
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The boundary between bingo, slots and casual online gambling is now far less obvious than it once
was.

Y et the essential attraction has barely changed.

Whether somebody is sitting in avast hall, playing a 1p online ticket or watching a row of cartoon
stuffed animals spin across their phone, there is still that small moment of expectation before the
result appears.

Technology may have given British bingo a completely new wardrobe.

Undernesth it, the game is still waiting for one more number.
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